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Results and Corrective Actions

Questionnaire to measure the level of
Public satisfaction on FAHR Social Media
in 2021
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After analyzing the results of the questionnaire that measures the Level of Public Satisfaction with FAHR Social Media
in the year 2021, the development proposals and visions of the participants were taken into consideration, which
would help in developing the Social Media Platforms of the authority in terms of form and content, and also in
developing a marketing mechanism and raising awareness of its services. The results were also examined and about 30
proposals and observations were received, which were taken into consideration, and then build on them in setting
corrective measures and developing platforms in line with the needs and aspirations of the customers.

In this presentation, you will find suggestions with corrective actions.
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Some of the suggestions and observations of customers:

* When there are any new procedures in the authority, please publish them on the news media as dean
and Abu Dhabi Net because not all people follow the authority’s website on Instagram.

*  When publishing the news, please add the service link, clarification link, or instruction manual related
to the news

* Increase the interaction of social media channels by placing questionnaires

* Designs and themes need new guys and ideas out of the ordinary
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A questionnaire was launched to measure the Level of Public Satisfaction with FAHR Social Media in the year 2021,
and corrective measures were developed based on the comments of the participants and took them into
consideration to develop the social media platforms of the authority.

Corrective Actions Time Frame

¢ Taking into account the needs of different generations, and focusing on the younger generation
in terms of content and attractive form in tweets and posts

¢ Focusing on publishing news links, directories and publications as they are available with Tweets
to help customers gain more

% Consolidating cooperation with the media and urging them to re-publish the Authority's tweets
and important publications on its social media platforms

% Take advantage of the questionnaires feature available on social media platforms, to seek the
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