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Results and Corrective Actions

For the Public Satisfaction Survey
on FAHR Social Media Platforms
2023
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Session Outcomes:

After analyzing the results of the questionnaire that measures the Public Satisfaction with Social Media in the Federal Authority for
Government Human Resources 2022, the suggestions and views of the public were taken, which would help in developing the
Authority’s platforms on social media, as well as in developing a marketing mechanism and raising the level of awareness of the
platforms. The results were also identified and approximately 40 observations were received, which were taken into consideration,
and then built upon in the development of corrective measures in line with the needs and aspirations of customers.

Action:

The partners' suggestions and views were taken into account, which would help develop the channels, as well as develop a
marketing mechanism and raise awareness of the Authority’s social media channels.

Note: Suggestions are not publishable.



