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Results and Corrective Actions

After analyzing the results of the questionnaire that measures the level of customer satisfaction with the Promotional Campaigns
implemented by the Authority about its Initiatives and Projects 2021, the proposals and opinions of participants from the federal
government were taken into account, which would help in developing the campaigns, setting up a marketing mechanism and raising
awareness of the initiative and projects.

The results were examined and about 20 proposals were received, and they were taken into consideration, and then based on them

in developing corrective actions.

In this presentation, you will find suggestions with corrective actions.
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Some of the suggestions and observations of customers:

* Focus on designing promotional messages in an interactive and infographic format rather than designing content in the form of text and
images

* Re-policy of promotional campaigns to attract a larger segment of beneficiaries

* Informing employees of promotional campaigns by SMS or e-mail

* The promotional campaigns should be more sophisticated and comprehensive

* Intensifying awareness campaigns on initiatives (in both languages) and on all social media sites
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Corrective Actions:

The questionnaire was launched to measure the level of satisfaction with the Promotional Campaigns implemented by the Authority
about its Initiatives and Projects 2021 . Corrective actions were developed based on the feedback of the participants and took into

consideration to develop the campaigns better.

Focus on using email, SMS, social media channels and smart app notifications in awareness

Diversify the channels used to deliver media messages and implement promotional campaigns

Introducing new channels to promote to reach a larger segment of customers (Facebook - SMS -
Interactive Human Resources Magazine - Smart Application Notifications)

Developing the marketing campaigns implemented by the authority to be more attractive in terms
of presentation and style and focus on designing promotional messages in an interactive and
infographic format rather than designing content in the form of text and images

An extensive marketing plan has been
developed to create more awareness
using all the social media platforms for
the Authority




