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Results and Corrective Actions

—
For the Public Satisfaction Survey
on FAHR Social Media Platforms
2022

This document is confidential and it is not allowed to reprint any part of it or
copy it in any form or means outside the Federal Authority for Government
Human Resources without obtaining prior written approval
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Survey Results with Corrective Actions

After analyzing the results of the questionnaire that measures the Public Satisfaction with Social Media
in the Federal Authority for Government Human Resources 2022, the suggestions and views of the
public were taken, which would help in developing the Authority’s platforms on social media, as well
as in developing a marketing mechanism and raising the level of awareness of the platforms. The
results were also identified and approximately 40 observations were received, which were taken into
consideration, and then built upon in the development of corrective measures in line with the needs

and aspirations of customers.

In this presentation, you will find some suggestions with corrective actions.
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Corrective Actions

The questionnaire was launched to measure the Public Satisfaction with Social Media in the Authority 2022, and corrective
measures were developed based on the participants' feedback and taken into account to develop and raise awareness of the
platforms.

L
| Activating the live broadcast in the communication channels for public interaction and quick response to
1inquiries

| Authenticating the authority’s accounts on social media platforms

Continued
throughout the year




