Title

Involving the Audience in the FTA Marketing efforts to encourage
companies to register for corporate tax

Responsible Authority

Federal Tax Authority

Target Audience

Business sector — Small and medium enterprises (SMEs) — Taxable
persons — Audience of the Federal Tax Authority

Consultation Period

February 2024 — October 2024

Status

Closed

Overview

In line with the UAE government's decision to implement
corporate tax and enhance the country’s position as a leading
global hub for business and investment, the Federal Tax Authority
(FTA) is making exceptional efforts to encourage businesses to
register for corporate tax. These efforts include leveraging the
latest digital marketing strategies through awareness campaigns
on its digital platforms, utilizing simplified electronic services to
facilitate the registration process, reaching a broader audience,
and raising awareness about the importance of registration.
Additionally, in-person and virtual workshops are conducted to
explain the financial benefits and legal frameworks associated with
compliance and achieving tax adherence.

The FTA has engaged the public and listened to their feedback
regarding its awareness efforts related to corporate tax
registration, communication channels, and other relevant
initiatives.

Contact Information

For more information or assistance, please email us at info@tax.gov.ae

Summary of Feedback

Results of Responses and Feedback:
- **Following the Authority’s Social Media Accounts:

100% of participants (7 individuals) follow the Authority’s
accounts.

- Satisfaction with the Authority's Efforts to Raise Awareness
Among Businesses:

® 14.29% were neutral.

* 14.29% were satisfied.

e 71.43% were very satisfied.

e No participants expressed dissatisfaction.

- Preferred Channels for Receiving Awareness Information on
Corporate Tax Registration:
e 42.86% selected email as their preferred channel.
e 42.86% chose social media platforms.
e 14.29% indicated that the registration requirement does
not apply to them.




Key Suggestions:

1. Adding printed posters in public places that include information
about registration steps.

2. Directly contacting business owners via phone to clarify
registration procedures.

3. Increasing the number of online workshops to provide
information in a quick and simple way.

4. Intensifying the dissemination of news about registration
through social media platforms, such as Barq UAE and others.

Conclusion:

The feedback highlights significant satisfaction with the Authority's
efforts to raise awareness about corporate tax registration.
Participants emphasized the importance of continuing to develop
communication channels and improving access to information
through diverse methods such as email, social media, and online
awareness workshops. Additionally, new initiatives were proposed,
such as printed posters and direct communication, reflecting the
public’s desire to enhance outreach efforts and make them more
inclusive and impactful.

Actions Taken and
Results Achieved

The Results and Impact of This Consultation on the Authority's
Decisions

1. Enhancing Communication Channels:
The authority will intensify the use of email and social media as
primary channels to raise awareness among businesses about
corporate tax registration, responding to participants’ interests.

2. Organizing Additional Online Workshops:
Based on the suggestions received, the number of online
awareness workshops will be increased to facilitate faster and
simpler access to information.

3. Launching New Awareness Initiatives:
The authority will explore adding printed posters in public places
to visually and directly communicate the steps for registration.

4. Strengthening Direct Communication:
Consideration will be given to activating direct communication
channels with business owners via phone calls to clarify
procedures, enhancing the support provided to users.

5. Developing Media Campaigns:




The authority will intensify the dissemination of news and
information about registration through digital and social media
platforms, including collaboration with influential channels such as
"Barg UAE."

Expected Impact:

e Raising awareness among businesses about the importance
of complying with corporate tax registration.

e Enhancing the customer experience by facilitating access to
information and increasing engagement with the authority.

e Strengthening tax compliance by activating innovative and
direct channels for communication and awareness.
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