Title

Public satisfaction with awareness initiatives organized by the
Federal Tax Authority

Responsible Authority

Federal Tax Authority

Target Audience

Business sector — Small and medium enterprises (SMEs) — Taxable
persons — Audience of the Federal Tax Authority

Consultation Period

August 2024 — November 2024

Status

Closed

Overview

The Federal Tax Authority is committed to reaching business
sectors subject to the tax system through various available
channels and means. In this context, the Authority continuously
organizes numerous campaigns, programs, and awareness
activities using innovative methods that meet informational needs
and suit various business sectors and the broader UAE community.
These efforts are conducted through in-person workshops, virtual
communication technologies (online workshops), and the
Authority’s posts on social media platforms.

The Federal Tax Authority launched an online consultation
regarding its awareness initiatives to gather public opinions and
apply them to future campaigns organized by the Authority.

Contact Information

For more information or assistance, please email us at info@tax.gov.ae

Summary of Feedback

1. Responses and Feedback:
Number of participants: 12

- Attendance at awareness workshops:

- 75% of participants confirmed attending workshops organized
by the Authority (in-person or virtual).

- 25% did not attend any workshops.

- Topics of interest in workshops and awareness initiatives:

- 25%: Small and Medium Enterprises (SME) initiatives
(Muwaffaq Package).

- 41.67%: VAT refund service for UAE nationals building new
homes.

- 25%: Corporate Tax.

- 8.33%: Registration services.

2. Key Suggestions:

1. Create a dedicated section on the website with FAQs for each
topic (e.g., building homes, SMEs, registration) and include all
relevant laws and penalties to simplify procedures for clients.
Additionally, develop a dedicated call center for customer service.




2. Improve the current efforts, which some participants described
as "excellent."

3. Send periodic emails to all companies registered under
regulatory authorities, providing immediate registration requests
for new entities and sharing regular lists of new entities with the
Authority.

4. Remove additional fields in applications, such as "completion
date" and "declaration date," since these are already recorded in
the attachments.

5. Increase the number of virtual workshops targeting SMEs and
allocate time for Q&A sessions.

6. Provide an electronic guide or an instructional video explaining
the steps for the VAT refund service on housing.

7. Enhance awareness materials on social media platforms to
increase outreach.

8. Offer direct support during awareness workshops to ensure
immediate responses to attendees' inquiries.

**3. Conclusion:**

The responses highlight participants' satisfaction with the
Authority’s current awareness efforts while also indicating a desire
to enhance the customer experience and expand communication
and support channels. By implementing the suggestions, such as
improving digital content, increasing awareness workshops, and
offering comprehensive direct support, the Authority can further
boost customer satisfaction and enhance tax compliance.

Actions Taken and
Results Achieved

1. Enhancing digital content: Improve the FAQ section on the
website to simplify processes.

2. Increasing awareness workshops: Organize more virtual
workshops with dedicated time for Q&A.

3. Strengthening direct communication: Activate a call center to
support customers and send periodic emails to registered
companies.

4. Launching new initiatives: Provide electronic guides and
instructional videos for services.

5. Boosting media awareness: Intensify awareness materials on
social media and other media channels.

Impact: Improved customer experience, increased awareness and
tax compliance, and strengthened public trust in the authority.
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