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Session Qutcomes

The Government Communication Team held a brainstorming session with stakeholders to
prepare a Media Plan for all of the Authority's strategic initiatives and projects.
Departmental requirements were received in terms of marketing channels, designs and
financial resources, to market projects and initiatives, and discussed them with
stakeholders, and then prepared the proposed plan for 2022.

Action:

The Government Communication Team has prepared an integrated media plan that covers
the requirements of the departments, in terms of marketing and promotion, and is time-

framed and subject to change according to requirements.




