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ي عقد فريق الاتصال  احكواي ج سة اص عصان  معاج  اي الإععاا  طعادالا يةاص معع ااص حاتااي  راللا ا     ال ي

.احهائص الاستراتاااص

 يي تاااس اساااطعب  طةةرااال  اطلاا ا   اااا تراااا  لعااايا  احاااتر يلما احطصااال اس  الإااايا لا الإلحااااصا  حط اااييق الإ ااال

.2022 الإرللا ا ا   علل طهل  ي الإععا ا   ا ثس معدالا احخةص الإقترترص حعلب 

:الإجراءات

يلم أعااد فريااق الاتصاال  احكوااي ج يةااص معع اااص  طول ةااص تدةااج  طةةراال  اطلاا ا ا  ااا ترااا  احط ااييق  احااتر 

.  ؤطره ز عالً  للبةص حةطداير تر ب الإطةةرل 

مخرجات الجلسة 
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Session Outcomes 

The Government Communication Team held a brainstorming session with stakeholders to

prepare a Media Plan for all of the Authority's strategic initiatives and projects.

Departmental requirements were received in terms of marketing channels, designs and

financial resources, to market projects and initiatives, and discussed them with

stakeholders, and then prepared the proposed plan for 2022.

Action:

The Government Communication Team has prepared an integrated media plan that covers

the requirements of the departments, in terms of marketing and promotion, and is time-

framed and subject to change according to requirements.


