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Survey Results with Corrective Actions

After analyzing the results of the Questionnaire to Measure the Level of Public Satisfaction about awareness level of
FAHR's e-Services 2022, the participants’ suggestions and views were taken into consideration, which would help
develop services and delivery channels, as well as develop a marketing mechanism and raise awareness of the services
provided. The results were also identified and approximately 20 suggestions and observations were received, which
were taken into consideration, and then built upon in setting corrective measures and developing platforms in line

with the needs and aspirations of customers.

In this presentation, you will find the corrective actions for this survey.
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Corrective Actions

The questionnaire was launched to measure the public's level of satisfaction with the Public satisfaction about the awareness
level of FAHR's e-Services 2022, and corrective measures were developed based on the participants' observations and taken
into account to develop service delivery channels and raise awareness of them.

Corrective Actions Time Frame
Focusing on the awareness of the instant chat feature

Focusing on awareness of services through the virtual assistant chatbot system and the Authority's smart
application

Updating designs so that they are simplified and in an infographic format

Continued

. . . . . ) ) i throughout the year
Continuous training for customer happiness staff to improve the level of services provided to the public ° 2022 Y

Preparing an intensive marketing plan to market the Authority's services and delivery channels and focusing
on Social media platforms

Discussing the development of a new channel for promotion such as (WhatsApp and Telegram)




