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Report result for the Public Satisfaction
survey for the level of the awareness on
the Authority’s Smart Services

This document is confidential and it is not allowed to reprint any part of it or copy it in any form or
means outside the Federal Authority for Government Human Resources without obtaining prior
written approval



Survey Results with Corrective Actions:

After analyzing the results of the Questionnaire to Measure the Level of Public Satisfaction about awareness level of FAHR's e-
Services, the participants’ suggestions and views were taken into consideration, which would help develop services and delivery
channels, as well as develop a marketing mechanism and raise awareness of the services provided. The results were also
identified and observations were received, which were taken into consideration, and then built upon in setting corrective
measures and developing platforms in line with the needs and aspirations of customers.

Action:

The suggestions and views were taken into account, which would help develop the channels, as well as develop a marketing
mechanism and raise awareness of the Authority’s social media channels.

Note: Suggestions are not publishable.



