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Outputs of the Public Satisfaction
questionnaire with the Authority’s

’/’ initiatives and tools to disseminate

—— Knowledge in HR

This document is confidential and it is not allowed to reprint any part of it
or copy it in any form or means outside the Federal Authority for
Government Human Resources without obtaining prior written approval



Survey outputs:

Within the framework of the Permanent Authority’s efforts to develop the institutional work system at the
federal government level and raise the level of awareness and knowledge of human resources issues
among federal government employees, you find it constantly striving to develop and update its own
knowledge dissemination initiatives and tools. The Authority launched a questionnaire through which the
Authority seeks to obtain the public’s opinions about the Authority’s knowledge dissemination initiatives
and channels, to raise the level of participation, enhance customer happiness, and develop an

improvement plan by taking into account the public’s suggestions and comments.

Action:

The participants’ suggestions and views were taken into account, which would help in developing the

initiatives, as well as in developing a marketing mechanism and raising the level of awareness.

Note: Suggestions are not publishable.



