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Results for the Public
Satisfaction Survey for
developing the
Monthly HR Magazine

2023

This document is confidential and it is not allowed to reprint any part of it or copy it in any form or means outside
the Federal Authority for Government Human Resources without obtaining prior written approval
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Outcomes of the Survey

After analyzing the results of the questionnaire that measures the public's satisfaction with
the HR Magazine, the audience's suggestions and opinions were taken into account, which
would help in developing the magazine - in form and content - in order to make it easier for
customers, and make them more attractive and easy to read and make the necessary
updates on them, also in developing a marketing mechanism. The results were also reviewed
and about 25 suggestions and feedbacks were received, and they were taken into account,
and then based on them in developing corrective measures in line with the needs and

aspirations of customers.

In this presentation, you will find some suggestions with corrective actions.
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Corrective Actions

Suggestions

Interactive Design

Use of videos in the Magazine

Periodic review and update of the magazine

Using pictures and infographics and minimizing narration

Conducting a questionnaire to find out the most important
areas and topics that the reader desires to be presented in
the magazine

Corrective Actions

The government communication team designed the magazine in an interactive way that
helps the browser to make it easier to read.

Videos of workshops and lectures held by the authority have been added to the interactive
magazine

The Government Communication Department and the content audit team periodically
review and renew the magazine's content

The government communication team has carefully selected the magazine's topics to make
the reader enjoy the magazine in terms of content and design

Cooperation with the department concerned with questionnaires will be in preparing a plan
to send a questionnaire to federal government employees and the public in order to
determine their developmental views



